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Under the digital wave, ANS has reshaped the way luxury goods
are communicated with its outstanding global influence. ANS
Declaration: Let luxury goods be in every heart that knows how to
appreciate in the digital world.



ANS

CORPORATION

With the rapid iteration of digital technology. the
luxury industry is accelerating into a new stage of
parallel globalization and digital communication. The
full popularization of the Internet and digital media
has enabled luxury goods to break through
geographical restrictions, reach a wider circle, and
win the recognition and favor of global audiences.

ANS is deeply involved in the field of luxury digital
marketing, integrates omni-channel high-quality
promotion resources, and provides exclusive and
professional brand promotion solutions for global
luxury brands, helping them increase their voice,
expand their communication territory, and achieve a
continuous leap in globhal influence.

By continuously iterating on the digital promotion
system and deepening industry ecological cooperation,
ANS is committed to building a value bridge between
luxury brands and global audiences. Empower high-
end luxury products to break through boundaries and
go to the world. so that classic styles can bloom on the
broader international stage and be appreciated and
collected together.




COMPANY
BACKGROUND

Headquartered in New York, ANS is an international enterprise focusing on luxury digital
advertising promotion and brand communication. Relying on the vigorous development of the
rlobal digital marketing wave, the company is committed to providing professional and customized
brand promotion empowerment for global luxury brands.

Al present, the full popularization of the Internel and digital media is profoundly reshaping the
communication paltern of luxury brands. Digital channels have become the core carrier for
conveying brand value and work apprecialion. With the rapid expansion of the digital market,
luxury brands have shown unprecedenled development vilality and potential energy, and are
inereasingly eager to rely on the Inlernet platform to reach a wider range of high-end consumer
groups around the world with their profound brand heritage and perfect quality.

In the digital era of information interconnection, how to efficiently improve brand and product
exposure and amplify communication volume has become the core proposition of the luxury
industry. Only by relying on accurate and professional digital marketing layout can we establish a
unique recognition in the market competition and truly interpret the style and charm of luxury.

It is in this industry context that ANS came into being. We integrate diversified online promotion
channels and digital communication resources to provide luxury brands with a broader exposure
platform. Through systematic promotion strategies, ANS helps brands enhance their global
influence, while creating greater opportunities for unique works to be showcased, so that the
boutiques of major luxury brands can win more attention and recognition around the world.




CORPORATE VISION,
MISSION AND
FUTURE OUTLOOK

ANS is committed to building a global digital promotion network. Through in-depth cooperation with leading luxury brands. ereators and industry institutions
in various regions, we will ereate a broader international communication platform for luxury works. The company will continue to expand its business
boundaries and deepen international cooperation to steadily realize this global vision.

ANS will continue to improve its service capabilities in the field of digital promotion, and help more luxury goods reach a wider global audience with
innovative communication methods and optimized promotion channels. We are committed to building value bridges between luxury brands and global
consumers, playing a positive role in connecting them, creating long-term value, and promoting industry development and cultural exchange.

ANS has always adhered to the people-oriented principle. and is committed to creating economic benefits for countries around the world and promoting
sustainable social and economic development. We are highly concerned about unemployment and have conducted in-depth research on how to provide
effective protection and employment opportunities for the unemployved. We firmly believe that only by relying on a professional talent team and continuing
to promote innovation and development can we move towards higher goals and welcome a brighter future in the digital era.



CORE IDEAS AND VALUE
PROPOSITIONS

[nnovation and Digilal Communicalion

ANS places greal emphasis on Lhe strategic
value of digilal communication lechnologies
in luxury brand promolion. By inlegraling
multi-channel online resources and digilal
platforms. we provide luxury brands with a
richer and more diverse range of
promolional channels. helping their crealions

gain broader global allenlion and recognition.

Fairness and Transparency Mechanisms

The company consistently upholds the
principles of openness and transparency in its
collaborations and operations. and has
established clear service and benefit
mechanisms. We are committed to creating a
stable and equitable collaborative
environment for major luxury brands.
creators, and partners. working together to
achieve sustainable development.

LLI'eallons
ANS is deeply committed to the development
of original luxury design and creations.
Through our professional promotion and
exhibition platforms. we provide designers
and brands with greater exposure, helping
them expand their influence, drive the
continued prosperity and innovation of the
ecosystem of original luxury creations, and
promote the preservation and enhancement
of cultural values.



With the popularization of Internet technology and mobile smart devices. the global digital industry
has achieved sustained and stable growth in the past few years. The rapid development of digital
platforms has led to a fundamental shift in the way conltent is produced and consumed. In this context,
luxury content can be disseminated more widely and efficiently through online channels, injecting new
vitalily into the industry.

Al present, digitalization has become the core direction of the development of various industries. More
and more luxury companies and crealors are using digital platforms as their main communication
positions to promote the continuous prosperity of the industry through innovation. It is worth noting
that the popularization of digital media services is completely reshaping the internal logic of luxury
communication. Relying on the online ecosystem, people around the world can access diverse crealive
aesthetics and luxury content anytime and anywhere, forming a new digital consumption and
experience model. This model not only improves the efficiency of brand communicalion, but also
builds a more valuable display stage for high-quality creators.

From the perspective of macro trends. the global digital communication ecosystem is becoming more
and more mature. The luxury industry is steadily moving from the Iraditional physical track to a new
pattern of a more open and inclusive global digital market. In this evolution, several new features have
emerged:

Decentralization of content consumption. Digital platforms enable the
spread of luxury goods lo no longer rely on a few authoritative media or
core stores. but are dispersed into diversified touchpoints such as social
platforms. short videos. live broadeasts. and community content. This
means a more democratic flow of luxury information. with significantly
increased audience engagement and choice.

The user role has changed from "receiver” to "co-creator”. In the digital
environment. consumers no longer only passively receive brand
informalion. bul actively parlicipate in the dissemination and
reinterpretation of brand content through comments. sharing. secondary
creation, ete. This interaction is reshaping how brands connect with
their audiences.

Data-driven precision communication has become mainstream. Digital
technology enables brands to better understand audience behavior and
preferences, allowing for more largeled communicalion strategies. This
not only improves communication efficiency. but also reduces resource
wasle, making the promolion of luxury goods more intelligent and
refined.

Looking ahead, with the conlinuous upgrading of digital technology and
communication channels, the luxury digital market will maintain steady
growth. The global flow of luxury culture and brand content will be
smoother, and eross—regional aesthetic integration and cultural
exchanges will become more frequent. Under this indusiry trend, the
value and importance of professional luxury digital promotion will
continue to be highlighted, helping high-end brands break through
geographical restrictions. move towards global vision. and provide solid
and strong support for luxury culture and brand value to achieve
breakthroughs on the broader international stage.



~ EVOLUTIONARY
TRENDS IN
LUXURY
_MARKETING
NEEDS

With the increasing maturity of the luxury creation
ecology and the full popularization of digital publishing
channels. high-end luxury content is ushering in
explosive growth. More and more independent creators
are joining the luxury track. continuously enriching the
content dimension and aesthetic style of the market,
and promoting the developmentpattern of diversity and
symbiosis in the industry. However. in this process, the
demand for luxury marketing itself is also undergoing a
profound structural evolution, showing the following
new trends worth paying attention to:

from "brand voice oriented" to "value matehing”,
The core appeal of early luxury digital markeling
was lo "let more people see the brand". Al present.
with the rapid expansion of content supply. brands
and creators are more concerned about who is
watching. whether they match. and whether they
can precipitale in-depth cognition. Marketing needs
have shifted from the pursuit of exposure scale to
the pursuil of accurate fit between audiences and
brand tonality. In other words, luxury brands are no
longer satisfied with "reaching the public”. but are
cager o "reach the right people”.

From “showecasing works™ to “building creator IP.”

With the rise of independent designers and artists,
markeling needs are no longer limited to promoting
specific works: they have expanded to include the
systematic development of ereators’ personal brands and
[P value. Brands and creators aim to use professional
communication sirategies to build a visual identity system
that is distinetive, narratively rich, and emotionally
resonant. thereby establishing a long-term competitive
advantage in a fiercely compelitive market.

from "regional expansion” to "cultural translation and local
integration”. With the deepening of the global spread of
luxury goods. simply translating brand content into
multiple languages is no longer enough to meet the
demand. Whalt brands increasingly need is the ahility to
"franslate” at the cultural level - that is. to make the
conltent fit the aesthetic habits. cultural context and
consumer psychology of audiences in different regions on
the premise of maintaining the core tone of the brand. As
a result. marketing needs have evolved into a deep
reliance on cross-cultural communication strategies and
loecalized content production.

From "single point communication” to "zglobal ecological
operation”. In the past, brands often relied on a single
platform or a one-off event for communication. Today, the
demand for luxury marketing has evolved into an urgent need
for omni-channel, multi-touchpoint, and suslainable
ecological operation capabilities. Brands hope to achieve
linkage in mulliple fields such as social media, short videos. e
commerce live broadcasts, conlent communities. and privale
domain traffie. forming a closed loop of communication
covering the entire life cycle of users. This puts forward
higher requirements for the resource integration and strategic
coordination ability of the extension agency.

From "shortterm explosive drive” to "long-term value
precipitation”. Digital content dissemination naturally has the
characteristics of "hotspot-driven and rapid iteration”.
However, the essence of what distinguishes luxury goods
from FMCG lies in their cultural thickness and time value.
Therefore, the current marketing demand is increasingly
reflecting long-term thinking: brands hope to continue to
accumulate brand equity and accumulate cultural capital
while gaining short-term voice. rather than just chasing traffic
peaks. This trend has driven the professional demand for
"high-quality content operation” and "brand narrative system
construction”.

To sum up. the demand for luxury marketing has evolved
[rom the early "exposure-driven” lo today's compound
demand system with accurate matching, ecological
operation. IP shaping. long-term precipitation. and
cultural integration as the core. Under this evolving trend,
professional digital promotion agencies are no longer just
channel providers, but should also hecome long-term
partners at the brand strategy level, helping luxury brands
and creators achieve sustained, stable and high-quality
value growth in the complex and ever-changing digital
environment.



THE IMPACT AND IMPACT OF DIGITAL
COMMUNICATION ON THE LUXURY
INDUSTRY

The jump in the speed of global transmission

Digital communication nelworks have fundamentally broken down geographical barriers and enabled luxury artworks to circulate
globally at a truly high speed. Relving on the interconnected Internet ecosystem. a haute couture dress, a limited edition watch or an
artistic co-branded work can be presented to mid-o-high-end audiences in New York. Dubai. Shanghai and Paris al the moment of
release. This instantaneous global reach not only greatly improves the efficiency of brand communication. but also fundamentally
changes the traditional logic of "scarcily is distance” of luxury goods - exclusivity. which was built on geographical isolation and
channel control in the past, is being deconstructed and reconstructed by "instant sharing” in the digital age.

Social media reshapes the promotion landscape

Social media has become the core of luxury marketing. bul ils impacl goes far bevond channel changes. The deeper impacl lies in
the transfer of power relations: the past model of one-way outpul of brands and passive receplion by audiences has heen replaced
by two-way or even mulli-directional interaction. Luxury companies and high-end works can have direct dialogue and interaction
with precise audiences with the help of social platforms. making brand promotion more agile and personal. Al the same time, the
audience's comments, sharing. and secondary creations are also shaping the brand's image and discourse in reverse. This
redistribution of power forces luxury hrands to learn to "listen" and "danee” rather than just "declare” and "preach”. Digital platforms
broaden the boundaries of mid-to-high-end audiences

Digital platforms broaden the boundaries ol mid-to-high-end audiences

Digital media has built an almost borderless communication stage for luxury aesthetics. With the help of mulliple digital channels.
luxury produets can break free from the physical shackles of offline physical space, allowing elites from different cultural
hackgrounds and different geographieal circles to encounter and taste the world's top luxury creations. However. this "broadening”
is nol a simple increase in the number of people. bul brings aboul the complexily ol the andience structure. Luxury is no longer
just for the traditional. predictable old money class, but also for the wealthy upstarts in emerging markets. the trendsetters of Gen
Z. and the eultural connoisseurs purely lor aesthetics. This group of people has different aesthetic tastes and different
consumption motivations, foreing brands to find a delicate balance between sticking to tonality and inclusive expansion.

In this process. the role of professional digital promolion agencies is also quietly changing. 11 is no longer just an execulor of
"putting brand content in more places”. bul a navigator who needs to anchor the main narrative line for the brand in the flood of
information. a guardian who helps the brand maintain the consistency of the discourse system in the power decentralized voice
field. and a strategic partner who finds a balance between speed and depth. openness and exclusivity for the brand.




ANS focuses on creating diversified
digital promotion channels for luxury
brands. By integrating the digital media
resources and online communication
malrix of the whole network, we help
luxury brands gain higher exposure
potential, steadily increase brand voice

and industry influence in the digital era,

and accuralely reach the global mid-{o-
high-end audience.

BUSINESS OV
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With digital advertising and promotion
services as the core business structure,
ANS uses a systematic marketing approach
to provide professional promotion and
empowerment for global luxury brands.
We help our clients achieve efficient
exposure on major digital platforms, and
continue to expand the global boundaries
of brand content.

Al the same time, ANS is continuing to
build an increasingly complete luxury
advertising promotion ecosystem. By

linking high-quality communication
channels and indusiry resources in
various places, we continue to expand
the global communication territory of
luxury brands, lay a solid communication
foundation and favorable development
conditions for mid-to-high-end luxury
products to steadily enter the
international market and deepen the
global mid-to-high-end circle.



ANS has built a mature and complete systematic advertising and
promolion service system. By inlegrating global digital
communicalion resources and multi-channel promotion
networks, we provide stable. reliable, efficient and high-quality
communicalion empowermenl for midHo-high-end luxury
products. Relying on diversified promolion strategies, il helps
brand contenl achieve long-lerm and conlinuous exposure on
major digital platforms, and comprehensively sirengthens the

dissemination and influence of luxury works in the global market.

Multi-channel communication network

ANS integrates a variety of digital communication channels and
online media resources to form a multi-level promotion system
and open up a wider range of exposure channels for luxury
brands.

Increase brand visibility
Relying on a systemalic promolion strategy, ANS helps luxury
brands gain higher attention on digital platforms, making the

brand more recognizable and recognizable by the targel audience.

thereby continuously amplifying brand influence.

Expand audience reach

With the help of cooperation platforms and multiple
communication channels. ANS can reach consumers in different
regions of luxury brands. crealing favorable conditions for brands
to explore a broader market space.

ADVERTISING AND
MARKETING
SERVICE SYSTEM
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TARGET
CUSTOMERS
AND PARTNERS

ANS provides professional and customized digital
promotion services for all kinds of luxury brands around
the world. We aggregate high-quality digital
communication channels and diversified promotion
resources to empower luxury brands of different sizes
and styles in an all-round way, helping them gain higher
brand exposure and industry attention. Relying on the
solid cooperation ecology established with many global
industry partners, ANS continues to expand its global
promotion network, empowering luxury brands to break
through geographical boundaries. deepen global
communication layout, and accurately reach a broader
mid-to-high-end audience.

ANS tailors professional digital promotion services for
major luxury companies around the world. helping
brands broaden the communication boundaries of
mid-fo-high-end works, and continuously enhance
their brand stvle and global influence in the digital
market.

For original luxury creators. ANS customizes flexible
and diverse promotion channels to empower original
luxury works to gain higher exposure and circle
attention, help creators precipitate an exclusive mid-to-
high-end audience community. and accumulate brand
repulation and markel popularily.

ANS also joins hands with content ereators and
professional brand institutions in the field of luxury
goods to jointly promote the growth of luxury artworks
through multiple digital communication methods.
empower mid-to-high-end cultural brands to achieve
long-term development., and win inlernational
reputation.



ANS focuses on providing professional
communication solutions for global luxury
brands with digital advertising and promotion
services as its core operating model. We
accurately match the promotion demands of
various luxury content, customize and adapt
communication empowerment solutions, and
help mid-to-high-end works achieve value
exposure and voice enhancement in multiple
digital channels.

In the process of service implementation,
ANS integrates global online communication
resources and high-quality digital media
channels to build a multilevel and three-
dimensional global communication network.
With the advantages of resource aggregation
and channel linkage, we provide long-term
and stable professional promotion support for
luxury content. realize traffic interoperability
and marketing resonance between various
platforms, and form an efficient and
collaborative communication effect.

ik

In terms of the overall operation process, ANS
adheres to the systematic and standardized
service logic to create a complete closed-loop
promotion system. From in-depth docking of
promotion needs, accurate allocation of
channel resources, to full data monitoring and
effect review, we ensure the stability and
efficiency of luxury brand promotion with a
standardized and professional operation
mechanism, so that every mid-to-high-end
luxury product can win the global vision and
attention of the circle.

PLATFORM OPERATION



INCENTIVE SYSTEM AND INCO
DISTRIBUTION METHOD

Incentive system and income distribution method In order to build a stable and sustainable long-
term development pattern, ANS has set up a clear and standardized promotion fee system and
incentive mechanism in the operation system. Relying on a scientific and reasonable revenue
distribution model. it not only ensures the normal and stable operation of the platform, bul also
fully mobilizes the enthusiasm of all participants to promote and promote the long-term and
benign development of the luxury promotion ecology.

i

Empower the team to build and
develop together

Sources of promotion costs 30%-40% feedback mechanism

The platform promotion fee mainly At the level of promotion fee
comes from the procurement of distribution, ANS will give back
professional promotion services for 30%-40% of the overall promotion cost
global luxury brands, all of which are to partners participating in promotion
specially used for the global and collaboration, affirming their value
dissemination and brand promotion of contribution with substantial benefits
mid-to-high-end luxury content in major and maintaining the team's long-term
digital channels. enthusiasm and collaboration
motivation.

‘With a transparent and perfect incentive
system, ANS continues to attract more
high-quality forces to join the luxury
brand promotion territory, continuously
expand the global communication
network, and finally form a business
operation model of ecological self-drive,
stable circulation and sustainable growth.







In recent years. Brazil's economy has developed rapidly. As the government continues to strengthen the
construction of network infrastructure, the level of national intelligence continues to improve, laying a
solid foundation for the rise of the network economy. The open economic strategy has also brought
more opportunities and cooperation space for companies looking to enter the Brazilian market.

Brazil has a large population base. which is very much in line with the current development trends of the
ANS. We are needing a large number of people to participate in the operation and brand awareness on
the work platform, and Brazil is undoubtedly the most suitable market for ANS layout at this stage.

At the same time, the existing network environment in Brazil is highly adapted to the ANS working
model. After completing the site visit in the first half of 2026, the company decided to officially land in
the Brazilian market in March 2026 and start localized operations.




South America has a profound
humanistic and aesthetic accumulation
and a vibrant crealive industry ecology,
which provides a unique soil for luxury
brands to cultivate and develop. As digital
platforms continue to evolve in the
region, local South American luxury
brands are accelerating their integration
into the global market. For the field of
luxury digital promotion. this land not
only carries a diverse and unique cultural
endowment, but also releases a polential
market growth signal.

ITIES FOR
MERICAN
URY MARKET

The scale of digital users continues to rise

With the full popularity of the Inlernet and smart mobile devices, the number of digital users in
South America has steadily expanded. More and more consumers are accustomed lo appreciating,
cognizing and purchasing luxury goods through online platforms, building a huge audience base for
brand digital communication.

Diversified luxury products have a strong aesthetic heritage

South America brings together colorful humanistic customs and unique artistic heritage, and
countries and regions have given birth to different styles of aesthetic expression. This not only
injects rich inspiration into the creation of luxury products, but also accumulates profound artistic
nutrients for the dissemination of brand culture.

There is broad space for international market cooperation

The South American luxury market is accelerating its deep links with the world's top luxury brands.
Relying on crossregional strategic cooperation and digital communication channels, South
American loecal luxury creations can go global. ushering in broader international development
opportunities and growth space.



| catmn efficiency have become the core
> the global digital communication system,
eépre efficient and stable communication

driving force for the advancement of luxury brand promotion. ANS wiift; ntinue to optimiz
impmve diversified pmmntion channels and pmfessir::-nal technical supp t, and build

ing, we will f her improve the quality of advertising and
ry and market 'Emferage boundaries.

Optimization of promotion channels Improvement of digital communication capabilities Integration of global luxury brand resources

ANS continues to deepen digital The company continues to improve the efficiency ANS deepens the layout of global luxury
communication channels, aggregate multi- of digital promotion, optimize the resources, builds a more complete international
platform media resources and high-quality communication process, upgrade technical strategic cooperation network, breaks down

promotion channels, so that ]u.xm;, works can support. empower the efficient circulation of aphical barriers., and promotes the smooth
achieve normal and stable exposure in fulldink luxury works in the digital ecosystem. and help dissemination of luxury works around the world
scenarios, and consolidate the foundation of creators accurately reach high-end target and the integration and symbiosis of aesthetic
brand communication. audiences. culture across regions.




: - Invest Rg2 billion to establish
Reeruit 3 million top talents a charitable fund

Establish 200 reception centers
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ANS's future development plan is not only a systematic layout of the company’s strategic blueprint, but also a solemn eommitment to
fulfill social responsibilities and promote the progress of the industry. We firmly believe that through unremitting efforts and
continuous investment, ANS will grow into a more influential. warmer and more trustworthy enterprise in the digital wave.

From New York to Brazil. from the construction of a global communication network to the careful cultivation of every talent., we have
always been people-oriented, with responsibility as the anchor and innovation as the sail. The road ahead is full of opportunities and
challenges. but ANS will remain steadfast in empowering luxury brands, promoting cultural exchange, and giving back to the public.

We look forward to working hand in hand with global partners, every employee. and all friends who pay attention to ANS to
jointly write a new era of digital luxury communication that is more open. prosperous. and full of warmth.



